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'INtroduction

Every Small Business that wants to be relevant in today's culture NEEDS to
have a Facebook page. Close to 70% of American adults are on facebook at
least once a day and many of those same people are connecting with local
brands. Having a facebook page can do several things. It can help search
rankings for you business and your website. It can also help with generating
leads and following up with clients. Facebook is also a great place to publish
content for your followers to consume and be thrilled by. It's a free tool that
doesn't take long to setup and is a necessity in today's world of online

marketing.

We've written the following checklist based off of our experience with
Facebook and leading research to help you shore up all the points that will

make your social profile the most effective for your business.

#1 The Vanity URL

The first thing that comes to mind is claiming NeuWeb

your vanity URL. Once you've setup a basic Marketing @
profile, you can navigate to the “about” section @neuwebmarketing
and edit your vanity URL to match your

Home

business name. This will make it easy to share
About
the page with others, help others find you, and

improve your SEO rankings on

Facebook and search engines. | https://business.facebock.com/neuwebmarketing/




#HO About Section

Filling out all the information in your
About section is crucial for helping
followers know who you are and what you
do. Leaving any information in this area
blank could result is less exposure and
poor rankings within search engines and

local searches for Facebook users.

Update information such as website URL,
category, founding date, business type,
location, hours, phone, email, mission
statement, contact info, privacy policy,

products/services, and much more.

The more detailed you are the more your
page will be favored. Keeping this section
up to date will be your most important
asset in making sure people can verify and

connect with your business.

#3 The Story

The story is a new section added to

Facebook back in early 2017 and acts
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as a more in depth version of your about description.

STORY

This is where you get the chance to tell the backstory
of who you are and drive home a deeper connection

with your followers. You've got another space to add

an image and a rather lengthy amount of room to A Creative Marketing Company
WHO WE ARE
flesh out the history and vision of your business. Wtarea digial age Hiaskoting i Web Design

Company located between Battle Creek and
Kalamazoo Michigan. We specialize in helping Small
Businesses visually transform their brands, reach
more customers online, and build long-term value

Use this section to continue to fill out your page and S0 R e

handle or acquire the resources to achieve,
‘WEB DES...

draw more engagement from visitors to your brand.

See More

TEAM MEMBERS

You can also add team members to your page if they o L a il

profile picture shown on the Page

are listed as employees or admins. e

#4 Cover Photo

Web Design & Development
Video & Photography

RKETING Social Media & Consulting

MA e strive to create effective marketing
strategies that get tangible results and create
real connections with the brands we serve.

Y

Contact Us #

ting

b Liked » 3 Following v | 4 Share

The The first thing you need to know is that your cover photo needs to be the

dimensions of 851 pixels wide by 315 pixels tall. This will ensure its large



enough to be allowed as a cover photo and will be cropped perfectly inside

the allotted space within the window.

A good cover photo will be visually pleasing and should definitely match the
imagery and branding of your website. Consistent branding is the key when
your marketing cross-platform. Lead the viewer across the screen and down
to the Call To Action button located in the bottom right hand corner. This

subtle trick will result in more contacts from your page.

#5 Call To Action

- Take your call to action seriously.
k- This is the main method through
which potential customers will
decide to get ahold of you or
check out any offer or landing
pages you plan on sending them to. Choose a call to action that is consistent

with your marketing strategy and is most likely to entice your target

audience.

You can setup and change your call to action at anytime to fit different

campaigns or to test out new contact strategies. We suggest using the

" ou

“Learn More,” “Contact Us,” “Call Now," or “Message” options for best results.



H#Ho Profile Photo

The standard size for profile photos is 400 pixels = O EE
by 400 pixels. You want your profile photo to )

stand out whenever and wherever you post so )

make sure you logo or business branding is front VEUW

and center. Everywhere you post your logo will

be seen and that's the goal of good advertising. =
Repetition, repetition, repetition. By having a NeuWeb

well crafted profile photo you'll begin to build Marketing

the consistent recognizable image that people

will associate with your brand.

? ! 7 | : . ‘ .
N Neuweb Marketing

: . or
We are a digital age Marketing Agency specializing

you should have an L o el .

Photography, and Social Media lManagement. We
_____ We anit love helping Small Businesses visually transform
b o, their brand, reach new online markets, and build
long-term refationships with their followers. From

On any picture you post,

excellent description

Instagram and Facebook video promotions to lead
generating websites and email marketing
campaign’s, there’s nothing we can't handle

written out that tells a

Serving Hastings, Battle Creek, and Kalamazoo, MI
M e strive to reate effective marketing & Beyond
strategies that get tangible results and create
real connections with the brands we serve. neuwebmarketing.com

story or prompts the

“

viewer to do something.

@ Tag Photo  © Add Location .« Edit

W omme OB ®®

You never know who is
going to click on what
photo and see the description so this is prime real estate for enhancing your

marketing and leaving a link to your website or content offer.



#8 Creative Content

NW MeuWeb Marketing

Utilize your timeline. Posting content Nty 1k it -
. . . & d article written by d buddy! check it out
on a regular consistent basis will help L Sicomeneingsom o TR

engage followers and give them the
juicy stuff they'll grow to love you for.
In order to continually impress and

gain new interaction you must put a

content strategy in place. Many

5
businesses overlook the power of : : A8 e ;
Prepare for the worst — Backup vour data with the 3-
shared content. Here are some 2-1r1le.
Mow that Iechrology s nbegrating so fully with our doy-to-day bees, the concept

of bﬂ:l:i'lg up daks s mane and o cormmonpl=ce.

BLOGEPRIMGTHROLMGEH.COM

different types of content to consider:

1. Resource

Give us your feedback! &

Shout Out or Recommendation newwsbmarksting. com

2. Someone Else’s Post
) Like [0 Comment o Share %~
3. Announcements
ﬂ Jake Comizh and Rick Valosky
4. Personal Insight
_ar Wirite 3 comment ODom =
5. Surveys '
6. Discounts & Offers NW ”Euwzi‘h Majﬁ'tiﬂs
== March 20 aL 5:32pm - @&
7. Post A Specia| Photo or Video Yhich Branding Color Do You Prafer?
8.
.

Share Posts From Your Blog

By using a variety of content types

you'll work less and gain more.

Always use an image if possible.




#9 Leveraging Insights

fifications Insights Publishing Tools Promotions

Page Summary Last7 days*

Results from Mar 16, 2018 - Mar 22, 2018

Settings Help

Export Data (]

Mote: Does not include foday’s data. Insights activily is reported in the Pacific time zone. Ads activily is reporied in the B Organic [ Paid

time zone of your ad account

Actions on Page i Page Views i
March 15 - March 21 March 15 - March 21

gt 23

Total Page Views v 36%

We don't have data to show you this
week

Page Likes i Reach
March 15 - March 21 March 15 - March 21

263
[ [ People Reached a 121%

'We don't have data to show you this

week. =

Post Engagements i Videos
March 15 - March 21 March 15 - March 21

158 5

Post Engagement a 365% Total Video Views v 17%

A

Page Previews
March 15 - March 21

3

Page Previews & 100%

L

Recommendations
March 15 - March 21

We don't have dala io show you this
week.

Page Followers
March 15 - March 21
.

We don't have data to show you this
weelk

Facebook has a tab on
your business page
called, “insights.” This is
a nice dashboard that
shows all of your data
insights for your page.
You can track page
views, likes, reviews,
previews, views, posts,
videos, followers and a

whole lot more.

Finding the section on
individual post

engagement is very

helpful in seeing which posts are getting the most engagement and what

type of content is working with your audience base. Use these stats to

improve your content strategy and continue to delight followers.



#10 Posts Scheduling

Scheduled Posts

| seripusly cannot say enough about this company! | have been

Showing 1 -1 of 1 4 3

Scheduled (EST) -

Mar 23, 2018 at 4:22pm

hosting my websites with BlueHost for over 5 years now and the...

Scheduling is a MASSIVE TIMESAVER! We love this tool because it removes

the stress of trying to post everyday at every designated time. Simply sit

down at the beginning of the week for a few minutes and write all your posts

for the week. Schedule them out at the predetermined times and watch

them post automatically to your feed. Work smarter not harder.

H11 Advertising

The final thing in our checklist is
advertising. Allocate a few bucks a
month for boosting specific posts
that are doing extremely well with
engagement. Begin to use the Ad
Manager to create specific ads that
will target buyer personas according
to demographics and set aside a

good amount to budget on these

Ad Name
@ e NotDelivering

Post: "GET MORE SALES IN 2018 AS A SMALL BUSINESSI™

Advanced Options Ad ID: 6085212715632

1 Campaign
Objectives and spending limits

Menity 1Ad Set

Targeting, placement, budget and schedule
Facebook Page
“Your business is represented in ads by its Facebook Page or an
Instagram account Set up @ rule to monitor your ad. Tumn it off automatically or get email ¢
19 NeuWeb Marketing ~ your rule conditions are met. Learn more.

Create Rule w
Instagram Account @
The Instagram account below is connected to the selected Facebook
Page. Manage connections in Page setfings

as by ket
I rcswebrarkaing Ad Preview @D 1 of

Create Ad  Use Existing Post Mobile News Feed w

BB GET MORE SALES IN 2018 AS A SMALL BUSIN... ~ | -+
N NeuWeb Marketing Db .

Enter Post ID S SpONsOred - @

“Your Insiagram ad will render Facebook mentions as
regular text.

Call To Action (Recommended) @

GET MORE SALES IN 2018 AS A SMALL
BUSINESS!

If you own a small business or are self
employed, then you know the struggle of
GETTING NEW CLIENTS through the doors.
Wouldn't it be nice if you could wake up in the
More

Send Message
Users will start a Messenger conversation with your page when they
click on your Call To Action button

T

S Remove New! Customize your Call To Action
button
‘Choose the action you wani people o
take when they see your ad.
Tracking




ads. The minimum amount is $2 a day for a decent engagement. We
recommend spending between $250 and $500 a month on targeted ads. This
will get your brand exposed to hundreds of thousands of people who might
not have otherwise seen your business. The key here is long-term growth.
Don't expect an immediate return but rather a gradual increase in sales and
followers that will in turn promote your brand for you. Getting exposed is the

number one way to grow your business so running ads is key to reaching

new people.

Conclusion

Your Facebook business page can be a powerful platform for any size
business looking to grow and build relationships with potential customers. It
takes a little work but with the right knowledge it can be simple and fun to
maintain. Use this checklist to stay on track with growing your business

through social media.



About NeuWeb Marketing

We are a digital age Marketing Agency specializing in Web Design &
Development, Video Production & Photography, and Social Media
Management. We love helping Small Businesses visually transform
their brand, reach new online markets, and build long-term
relationships with their followers. From Instagram and Facebook
video promotions to lead generating websites and email marketing

campaign’s, there's nothing we can’'t handle.

Founded in 2014 and established as an agency in 2017 we've been
working hard to help our community and small businesses grow and

achieve online success.

If your interested in using our services or would simply like to chat
and have some questions answered we are always available to help.

You can reach us at the information listed below. Thanks for

downloading our Facebook checklist and good luck in your

endeavors!

NeuWeb Marketing LLC

Neuwebmarketing.com

facebook.com/neuwebmarketing

info@neuwebmarketing.com
(269) 331-9320



https://neuwebmarketing.com/
https://www.facebook.com/neuwebmarketing/
mailto:info@neuwebmarketing.com

